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2025 Research Project 5: Brief Report

Photography Exhibitions: Psychological
Foundations and Empirical Findings

» Thefull report can be found here: https://foto-psychologie.de/publikation/. Citations should be taken only from the

fullreport. In this short version, results are presented only in excerpts. Information on methodology and limitations
can befoundinthefull report. In particular, limitations regarding the "neither nor" group should be considered (very

high proportion of young academics).

* Legend: * = significant; P = professionals, A= amateurs; Pm = male professionals, Pf=female professionals; Am =
male amateurs, Af = female amateurs; A<59 =amateurs up to 59 years, A>60 = amateurs over 60 years; bold print:
medium or large effect; value 5 = high expression/approval, value 1 = low expression/rejection.

* Exampleforinterpretation: P+/A*: Professionals have a significantly higher mean value than amateurs, small effect.

Sample
N = 461

o N =202 professionals
o N=205amateurs
o N =54 neither nor

AMATEURS

Conducted in Germany,
Austria, Switzerland, 2024

Interest in artworks in the field of
painting /sculpture vs. artistic
photography

painting/sculpture artistic photography

In the total sample, interest in artistic photography is
significantly higher than interest in artworks in the fields
of painting/sculpture. The higher the interest in artworks
in painting/sculpture, the higher the interest in artistic
photography (r =0.51*, large effect).

PROFESSIONAL,

// 7

GENDER

neith

female
33.2%

Professionals and amateurs show significantly greater
interest in artistic photographythan individualsin the
"neither nor" group. Amateurs aged 60 to 69 are
significantly more interested in artistic photography
than amateurs under 49 years old.

Exhibition visits featuring artistic photography

Frequency of exhibition visits featuring artistic
photography

Frequency of exhibition visits featuring
professional photography

Frequency of exhibition visits featuring amateur
photography

378 P+/A*,

:«3.754'20 P+/nn*,

A+/nn*
P+/A*,
P+/nn*,

A+/nn*
total
professionals

3.81
4.33
3.69

P/A+*,

3.52 A+/nn*
amateurs

neither norg

Professionals most frequently
visit exhibitions featuring
artistic
photography/professional
photography, while individuals
in the "neither nor" group visit
them the least. Amateurs are
interested in exhibitions
featuring amateur
photography (particularly
older males and members of
photography clubs), whereas
individuals in the other groups
are not.
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Activities during visits to exhibitions featuring artistic
photography

Attending the vernissage of photography
exhibitions, if offered

Attending the finissage of photography
exhibitions, if offered

Participating in discussions with exhibiting
photographers, if offered

Reading descriptive texts about photographs
displayed in exhibitions

Commenting/reviewing a photography
exhibition on social media after attending

1

(never)

P+/A*,
P+/nn*,

A+/nn*

P+/nn*,
A+/nn*

3.07 P+/nn*,

3.40

43 A+/nn*

4.27

4.69

4.31

A+/nn*

2 3 4

(1 very (2) (3)
seldom)

P+/A*,

A+/nn*
total

Professionals

Amateurs

neither nor
5 6

P+/nn*,

In the total sample, 18.4% never
attend an opening reception.
Among professionals, this figure
is 5.9%, among amateurs 22.0%,
and among the "neither nor"
group 51.9%. Professionals and
amateurs are more likely to
frequently read descriptive texts
at exhibitions.

Overall, half of the respondents
(50.1%) never commenton a
photography exhibition on social
media. Among professionals,
this applies to 48.0%, among
amateurs to 47.8%, and among
the "neither nor" group to 66.7%.
There are some differences
within the groups (gender,
photography club membership),
which are documented in the
main report.

(4) (5 very

often)

Importance of activities during photography exhibitions

... personally speaking with exhibiting
photographers?

... listening to explanations/lectures from
curators?

... attending a vernissage?

1

very unimportant

3.13
3.28

3.11 P+/nn*,

241

A+/nn*

3.06
BaagP+/nn*,

3.12
2.43 A+/nn*

total

2.72
2.90

208 A+/nn

P+/nn* lprofessionals
« amateurs

neither
2 4 5

Behavior during exhibition visits

| often follow the routes suggested by the
exhibition organizers.

| usually focus intensely on a few photographs
and move more quickly through the rest of the
exhibition.

During an exhibition visit, | take a great deal of
time for all photographs.

| frequently return to specific photographs
multiple times before leaving the exhibition.

| often visit the same exhibition multiple times.

3.21
3.15
3.27
3.22

2.78

2.6
2.95

2.99
2.93

very important

290 py/pr

312 A+/nn*

2.65

3.28
3.43
3.23
2.54

P+/nn*,
A+/nn*

total

Professionals

Amateurs
neither nor

For both amateurs and
professionals, itis, on average, only
moderately important to personally
speak with exhibiting photographers
and to hear explanations from
curators. Participation in an opening
event (vernissage)is considered
slightly less important. There are
some differences within the groups
(gender, photography club
membership), which are
documented in the main report.

A total of 28.7% clearlyor
tendentially focus
intensively on a few
photographs and move more
quickly through the rest of
the exhibition, while for
41.5%, the opposite is true.
Additionally, 33.4% tend to
or clearly take alot oftime
for all photographs, whereas
for 36.4%, the opposite is
thecase.

Approval of these two items
shows a clear negative
correlation of r =-0.45*
(medium effect).

There are some differences
within the groups (age,
gender, photography club
membership), which are
documented in the main
report.
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Purchase of a catalog at photography exhibitions Willingness to pay for

exhibition catalogs

2.76
P+/A*, up to 20 Euro 31.9%

|
Frequency of purchasing an exhibition 204 P+/nn*, tota 21 to 30 Euro

catalog 267 A+/nn* Professionals 31 to 40 Euro

Amateurs 41 to 50 Euro
. 51 to 60 Euro
neither nor
1 2 3 4 5 6 over 61 Euro

On average, respondents are willing to spend 39 euros on an exhibition catalog.

Interest in genres in photography exhibitions

Street photography

Documentary photography

Nature and landscape photography

Portraits

Photographs addressing current social
issues

Conceptual photography

Humorous photography

4.09 *
W P+/A
3.17

3.63 A+/P*,
3.18 4.10 A+/wn*
3.50
3.63 P+/wn*,
3.90 P+/A*,

A+/wn*

3.54

P+/wn*,
P+/A*

P+/wn*,
P+/A*,
A+/wn*

Professionals are primarily
interested in documentary
photography at photography
exhibitions, followed by portraits
and photographs addressing social
issues. Amateurs show the greatest
interestin nature and landscape
photography, street photography,
and portraits.

In the "neither nor" group, interest
in the various themes is generally
much lower, with the highest
interest in street photography,
followed by nature and landscape
photography. Thereis largely no
interest in exhibitions featuring
generated photorealistic Alimages.
There are some differences within
the groups (age, gender,
photography club membership),
which are documented in the main
report.

Staged photography

Abstract photography

Amateurs
Generated photorealistic Alimages
neither nor

4 5

For a majority of 69.2% (professionals 59.9%, amateurs 71.2%, neither nor 96.3%), the listed photography genres

correspond to those they are interested in within the context of photography exhibitions. Meanwhile, 30.8%

(professionals 40.1%, amateurs 28.8%, neither nor 3.7%) are also interested in other genres.

* Among professionals who areinterested in additional genres, the most frequently mentioned ones are architectural
photography, experimental photography, photojournalism/reportage, and nude photography.

¢ Among amateurs who are interested in additional genres, the most frequently mentioned ones are architectural
photography, macro photography, nhude photography, sports photography, and animal photography.

Among individuals who at least occasionally visit exhibitions featuring photographs by amateurs (N = 376), the majority
(overall 84.8%, professionals 87.3%, amateurs 81.8%, neither nor 90.6%) are not interested in genres beyond those
listed for photography exhibitions with amateur photography. A total of 15.2% areinterested in other genres
(professionals 12.7%, amateurs 18.2%, neither nor 9.4%), particularly everyday life and documentary photography,
architectural photography, macro photography, travel photography, and animal photography.
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Exhibition formats of artistic photography

HUE PSR R G s Preference for group vs. solo exhibitions

combination with other art forms
0.2%

. - 0.0%
exclusively group exhibitions 0.0%

47.1%
2.7%

Exhibitions with photography 50.3%
only 50.3%

6.0%

e 3.0%
rather group exhibitions 729

16.2%
Exhibitions with photography
and painting
both solo and group

exhibitions
total

Exhibitions with photography Professionals

and video art Amateurs 14.4%
neither nor ibiti 20.6%
eithe rather solo exhibitions 8.2%

13.5%

total
Mixed exhibitions with 20.6% .
22.6% 2.1% professionals

different art forms including 14.9%
. 0
photography 40.5% exclusively solo exhibitions 1'0%’ amateurs
o = neither nor
5.4%

0% 25% 50% 75%  100%
Professionals and amateurs predominantly prefer pure
photography exhibitions. In the "neither nor" group, mixed
exhibitions featuring various art forms, including
photography, are preferred.

0% 25%  50%  75% 100%

Particularly professionals (75.4%) and amateurs
(82.1%) clearly prefer both solo and group exhibitions.

Preference for specific theme vs. multiple themes in photography exhibitions
53.4%

specific theme in exhibitions 66.3%

total

professionals

amateurs
70.3% Neither nor

multiple themes in exhibitions
0% 25% 50% 75% 100%

Professionals predominantly prefer a specific theme. In the "neither nor" group, the opposite is true, with a clear
majority preferring multiple themes in photography exhibitions. Among amateurs, the preference is more balanced.

Expectations for photography exhibitions
Interest in the popularity of photography and exhibitions

Importance of photography exhibitions being held more frequently.

Importance of more people visiting photography exhibitions.

Importance of more people becoming enthusiastic about
photography.
3.54

Scale: "Interest in the popularity of photography and exhibitions" P +/A¥, P+ /nn*, A+ /nn* 3..50 386 total
2.50 professionals

amateurs
1 2 3 neither nor

Professionals have the highest interest in the popularity of photography and exhibitions, followed by amateurs. The
scale "reflection, social aspiration, and clear messages" significantly correlates with the importance of more

people visiting photography exhibitions: r=0.27* (small effect).
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Expectations for photography exhibitons
Professionals show the

. . . . 3.83 strongest interest in the stories
| am interested in the stories behind the 3.92 e g

hotographs at exhibitions. 3.80 .
P grap XNIBI 346 also veryimportant to them to

gain artistic inspiration from

. o . o 3.83 P+/nn* photography exhibitions and for

| visit photography exhibitions to gain artistic 3.91 ! an exhibition to encourage
inspiration. 391 A+/nn* reflection. The accessibility of
exhibitions is generally of little

371 importance to professionals,

3.81 although this is less true for
3.59 those under 49 years old.

3.76 For amateurs, gaining artistic
o inspiration from photography
Visiting exhibitions is a source of relaxation 3.46 exhibitions is very important,

and recreation for me. 378 A+/P* and they also have a strong
3.43 interestin the stories behind
the photographs. Additionally,

. finding relaxation and
| want to be emotionally touched by a 3.53 tion duri hibiti
photography exhibition. 3.51 recreation during exhibition

3.38 visits is highly significant to
them.

3.35 There are some differences
An exhibition must have an impact on me 3.32 within the groups (age, gender
without requiring me to read descriptive texts. 3.42 photography club

3.22 .
membership), which are
3.25 documented in the main report.
| expect the texts accompanying the 3.03

photographs to be easy to understand. 3.50 P/A+*
3.16

| expect an exhibition to encourage reflection.

3.51

3.18 Y
Photography exhibitions should be 2.84 A+/P

entertaining and enjoyable. 3.50
3.27

3.09 P/nn+*,
It is important to me that a photography 2.77
S g P/AE*

exhibition is easily accessible.
3.27 total

2.84 | P/nn+*, :
| usually visit photography exhibitions without 2.72 A/nn+* professionals
specific expectations. 2.85

3.46
amateurs

2.83 | P/nn+¥,
It is important to me that an exhibition is not 2 58 P/A+* )
too difficult to understand. 3.09 neither nor
3.08

Professionals: Exhibition visits to gain artistic inspiration

4.20 4.01

= S

<=49+/>=60%, 50-59+/>=60*

professionals P<=49 P50-59 P>=60

Professionals under 50 and those between 50 and 59 are significantly more likely to visit exhibitions for artistic
inspiration than professionals over 60.
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Program and type of photography exhibitions

| appreciate photography exhibitions that
showcase works by both professionals and
amateurs.

| prefer photography exhibitions that feature
innovative or experimental photographic works.

It isimportant to me that photographsin a
photography exhibition are not exclusively
displayed on walls but presented in diverse ways.

| prefer technically outstanding works in
photography exhibitions.

It isimportant to me that exhibitions present a
diverse program of photographs and themes.

It is important to me that photography
exhibitions reach a broad publicaudience.

| prefer sophisticated exhibitions that cater to a
photographically educated professional
audience.

Photography exhibitions often display
photography that does not appeal to me.

| primarily visit photography exhibitions when
they showcase photographs by famous
photographers.

It isimportant to me that photography
exhibitions incorporate a variety of media.

3.12
2.57

3.46

total

professionals

amateurs
P/nn+*,

+* .
A/nn neither nor

Content-related expectations for photography exhibitions

Curators of photography exhibitions should
fulfill an educational mission.

It is important to me that photography
exhibitions convey a clear message.

| prefer to attend exhibitions that address
controversial topics.

It is desirable for photography exhibitions to
provide socio-political orientation.

1

2.88
2.91
2.81
3.05

2.87
2.90

2.83
2.95 total

professionals
2.79

2.92
2.66 amateurs

2.76 neither nor
2.66
S pa/Ax,

2.48
300 A/nn+*

2 3 4

There are some differences within the groups (age, gender, photography club
membership), which are documented in the main report.

Professionals show the
strongest preference, though
only to a moderate extent (M =
3.01), for photography
exhibitions to feature
innovative or experimental
works. Theyalso find it the
leastimportant that
exhibitions incorporate diverse
media (M = 2.33).

Amateurs (M =3.62) and
individuals in the "neither nor"
group (M = 3.46) would
appreciate exhibitions
showcasing works by both
professionals and amateurs.
Professionals (M =2.57) do not
share this view.

There are some differences
within the groups (age, gender,
photography club
membership), which are
documented in the main
report.

Overall, in all groups, itis only
of moderate importance that
photography exhibitions
convey clear messages,
address controversial topics,
and provide socio-political
orientation. Accordingly,
curators are only partially seen
as having an educational
mandate.

However, thereis significant
variation within the groups
regarding these topics. For
instance, 31.1% rather or
clearly perceive an
educational mandate for
curators, while 36.5% rather or
clearlydo not.
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Social and organizational expectations for photography Sl el v Eneie Bk

exhibitions visiting photography exhibitions with
company. However, meeting new

3.27 S .
| prefer to visit photography exhibitions 3.23 peop.le atph ot'ographyexhlbltlons =
with company. 3.30 considered unimportant. Amateurs,
3.38 in particular, express adesire for
T more information about exhibitions
| would like to be better informed about 3.68 A+/nn* and dates.
exhibitions and exhibition dates. 3.35 There are some differences within the
2.89 groups (gender, photography club
= membership), which are documented
Photography exhibitions should always 257 in the main report.
include photo books. 2.50
2.92
Z04 total
| follow the recommendations of art experts 2.03
when selecting exhibitions to visit. 2.03 professionals
2.22
amateurs
1.99 X
At photography exhibitions, it is important 1.94 neither nor
to me to meet new people. 2.06
1.86
1 2 3 4 5

Factors influencing expectations for photography exhibitions

To identify underlying dimensions in the statements, a principal component analysis with Varimax rotation was
conducted.

Factor 1 (33.86% of variance): Reflection, societal aspirations, and clear messages. Cronbach’s Alpha =0.76
This factor encompasses expectations focused on thematic depth, societal relevance, and clear communication of
messages. Visitors expect exhibitions to encourage reflection, address socially relevant topics, and communicate
clearly.

| expect an exhibition to encourage reflection.

Curators of photography exhibitions should fulfill an educational mission.

Itis desirable for photography exhibitions to provide socio-political orientation.
| prefer to attend exhibitions that address controversial topics.

Itis important to me that photography exhibitions convey a clear message.

Factor 2 (15.61% of variance): Accessibility and comprehensibility. Cronbach’s Alpha =0.73
This factor includes expectations regarding the easy accessibility and comprehensibility of exhibitions.

. Itis important to me that an exhibition is not too difficult to understand.
° | expect the texts accompanying the photographs to be easyto understand.

° Itis important to me that a photography exhibition is easily accessible.

Factor 3 (10.80% of variance): Diverse presentation, media, and themes. Cronbach’s Alpha =0.75
This factor describes expectations regarding a varied and creative presentation of photographs.

Itis important to me that photographs in a photography exhibition are not exclusively displayed on walls but
presented in diverse ways.

Itis important to me that photography exhibitions incorporate a variety of media.

Itis important to me that exhibitions present a diverse program of photographs and themes.
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Participant types in photography exhibitions

Cluster analysis: Participant types in photography exhibitions

Cluster 1: Occasional
enjoyment visitors

Cluster 2: Reflective
frequent visitors

Cluster 3: Sophisticated
professional viewers

Cluster 4: Distant
infrequent visitors

Participant types in photography exhibitions

Cluster 4: Distant
infrequent visitors,
16.5%, including
25% professionals,
50% amateurs,
25% neither nor

Cluster 3:
Sophisticated
professional viewers,
27.5%, including
72.4% professionals,
22.8% amateurs, 4.7%
neither nor

Cluster 1: Occasional
enjoyment visitors,
24.4%, including
31.4% professionals,
60% amateurs, 8.6%
neither nor

Cluster 2: Reflective
frequent visitors,
28.5%, including
44.7% professionals,
52.8% amateurs,
2.4% neither nor

Cluster 1: Occasional enjoymentvisitors

Members show a strong interest in artistic photography but have
limited knowledge in this area. They particularly appreciate
entertaining and accessible exhibitions and visit them
occasionally, both in the professional and amateur sectors.
Artistic inspiration is their main focus.

Cluster 2: Reflective frequentvisitors

Members demonstrate very high knowledge of artistic
photography and a strong interest in it. They frequently visit both
professional and amateur exhibitions and take alot oftime to
examine the works in depth. They value exhibitions as a source of
inspiration and critically reflect on their content.

Cluster 3: Sophisticated professionalviewers

Members possess extensive knowledge of artistic photography
and specifically seek out professional exhibitions. They show little
interest in entertainment and amateur exhibitions.

Cluster 4: Distant infrequent visitors

Members have little knowledge of artistic photography and show
low interest in exhibitions. They rarely visit exhibitions and have
little need for artistic inspiration.
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Factors for higher attractiveness of photography exhibitions

Factors for higher attractiveness of photography exhibitions

exhibitions would take place more frequently
near me.

exhibitions would be accessible outside of
regular working hours.

| would be made curious about the exhibition
through media before my visit.

event information would be clear, precise, and
easy to find.

there would be a café or an area for lingering.

there would be interesting guided tours.

exhibitions would be less expensive.

photography workshops and courses would be
offered there.

exhibitions would offer an attractive
supporting program.

exhibitions would be more tailored to the
needs and interests of visitors.

the exhibition titles would be more appealing.

there would be special events for children and
families.

3.73
3.57 A+/P*,
4.01
E3
3.24 A+/nn
3.45
3.38
360 A+/nn*
3.11
3.39
3.16 .
3ea A+/P*,
3.19 A+/nn*
3.27
3.05
*
e AP,
3.07 A+/nn*
3.12
2.91
%
331 A+/P
3.19
3.00
2.88
3.11
3.00
2.83
2.69 nn+/P*
2.87
3.20
2.67
2.31
2.99
2.83
2.66
2.51 nn+/P*
2.71
3.06
2.57
2.33
2.70 total
2.96
2.36 professionals
2.18
P/nn+* 2 45
2.67 amateurs
2.23
2.23 neither nor
2.19
2.39
2 3 4 5

For professionals, the
attractiveness of visiting an
exhibition would increase if
exhibitions were held more
frequently nearby, if they were
accessible outside of regular
working hours, if they were
promoted in a way that sparks
curiosity through social media, and
if event information were clear,
precise, and easyto find.

Among amateurs, the greatest
potential to enhance the
attractiveness of photography
exhibitions lies in increasing their
frequency in nearby locations,
generating curiosity through social
media, making them accessible
outside of regular working hours,
and ensuring that event
information is clear, precise, and
easyto find.

For individuals in the "neither nor"
group, attractiveness could be
increased if exhibitions were held
more frequently nearby and were
less expensive, if they were
promoted in a way that sparks
curiosity through social media, and

if there were acaféora placeto
linger.

There are many differences within
the groups (age, gender,
photography club membership),
which are documented in the main
report.
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Potential for increasing the attractiveness of photography exhibitions

Photography exhibition visits would be more attractive Agree Applies particularly to:
for meiif ... somewhat +
fully agree

exhibitions took place more frequently near me. 66,4% Amateurs

exhibitions were accessible outside of regular working
54,6% Amateurs; amateurs aged 50-59
hours.
| were made curious about the exhibition through media 51.0% Amateurs; female amateurs; amateurs who are not
,0%
before my visit. members of a photography club

there was a café or an area for lingering. 43,0% Amateurs; female amateurs
there were interesting guided tours. 38,8% Female professionals
event information was clear, precise, and easy to find. 37,5% Amateurs

photography workshops and courses were offered there. 30.8% Amateurs; female amateurs; amateurs under 49;
’ 0 .
female professionals

exhibitions were less expensive. Individuals in the "neither nor" group; female
29.4% amateurs; amateurs who are not members of a
photography club; amateurs under 49; female
professionals
exhibitions offered an attractive supporting program. Individuals in the "neither nor" group; female
amateurs; amateurs who are not members of a
photography club; amateurs under 49; female
professionals
exhibitions were more tailored to the needs and Individuals in the "neither nor" group; female
interests of visitors. amateurs; amateurs who are not members of a
photography club; amateurs under 49; female
professionals; professionals under 49

27,9%

there were special events for children and families. 17.6% Individuals in the "neither nor" group; amateurs
,0%
under 49

exhibitions took place more frequently near me. 17,0% Amateurs under 49

There is potential to enhance the attractiveness of photography exhibitions, particularly among individuals who rather
or fully agree with the respective statements. The following table presents the corresponding percentage values and
highlights the groups for whom the potential for increasing attractiveness is even greater.

Information occasions for photography exhibitions
Professionals most frequently visit

photography exhibitions due to
71'62?9% personal invitations from
6119057 photographers, personal
recommendations, and
82.9% newsletters from galleries and
museums.
Amateurs most often attend
Social media channels of event venues such 52-367 8% photography exhibitions based on
as galleries and museums e personal recommendations,
followed by personalinvitations
Newsletters from event venues such as 51-4% 68.8% from photographers and social
galleries and museums [16.2% media channels of galleries and
. museums.
Exhibition reviews in, for example, daily 4%?34?7% For individuals in the "neither nor"
newspapers 7% group, personalrecommendations
42 19 arethe primary motivation for

Exhibition overviews in photography g’ 83total visiting photography exhibitions.
magazines 43.1%
13.0%

Personal recommendations

59.7%
Personal invitations from photographers 53.3%

4.1% amateurs

PN

Recurring exhibitions that | always attend 22. 33.3% neither nor
3.7% ’

25% 50% 75% 100%
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Expectations for future photography exhibitions

£ . —
xpectations for future photography exhibitions eyl A

amateurs clearly prefer
photography exhibitions at
physical exhibition venues
A+/nn* 3.52 for the future. All groups
show aslight preference

For future exhibitions, | would like to see EBE for continuously new and

continuously new, innovative exhibition S innovative exhibition
concepts. 3.19 concepts. For a portion of

3.09 therespondents, itis also
appealing to have
| would appreciate it if exemplary photographs 3.03 exemplary photography
were presented and explained on social media '3 16 introduced and explained
before exhibitions. 3.0'4 on social media before
attending exhibitions.

I will continue to prefer photography exhibitions P+/A*;
at physical exhibition venues such as galleries, p.,./nn*’
museums, and photo festivals in the future.

3.09

2.90

2.87
2.92
2.94

| would appreciate it if future exhibitions used
mobile apps that provide additional information
and interactive elements.

2.77

For future exhibitions, | would like to have more 301

opportunities to watch video interviews with the P+/A*

exhibiting photographers. 2.22

2.69

. Lo . . 2.45
| would appreciate the possibility of experiencing 503 A+/P*
. ’

a small part of the exhibitions in advance ——
through a virtual tour from home. : 568 nn+/P  total

2.10

| am interested in virtual photography 1.74 A+/P*, amateurs
exhibitions that | can visit entirely from home. 2.33 nn+/P
2.61 neither nor

Agree Applies particularly to:
somewhat +
fully agree

I would appreciate itif exemplary photographs were
presented and explained on social media before Amateurs under 49

exhibitions.

I would appreciate itif future exhibitions used mobile
apps that provide additional information and interactive
elements.

For future exhibitions, | would like to have more
opportunities to watch video interviews with the Professionals
exhibiting photographers.

| would appreciate the possibility of experiencinga
small part of the exhibitions in advance through a virtual Amateurs; individuals in the "neither nor" group
tour from home.

There is potential for measures related to photography exhibitions, particularly among individuals who rather or fully
agree with therespective statements. The following table presents the percentage values for selected measures
accordingly.
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Participation in and significance of guided tours

Participation in guided tours at exhibitions
featuring artistic photography

always 2.6%

frequently
occasionally
rarely

25.2%

0% 25% 50%

At least a quarter of the respondents never participate in
guided tours at exhibitions featuring artistic photography.
A total of 10.6% frequently attend, while 31.2%
occasionally take part when such tours are offered.

Requirements for guided tours

Requirements for and reasons for guided tours

| participate in guided tours to learn more
aboutthe background of the
artworks/photographs.

In guided tours, | like to learn more about
the personality of the artist/photographer.

| expect to hear special stories about the
artworks during guided tours.

| expect to learn more about the artistic
techniques of the artists/photographers
from the tours.

In guided tours, | want to learn more about
why the displayed works were selected.

Guided tours are interesting to me because 2.97

| can ask the tour guides direct questions. 3.97

Guided tours are part of a complete
experience within the context of an art
exhibition.

Guided tours are an opportunity forme to
interact with other art enthusiasts.

Importance of guided tours

2.94
2.98
3.02

P+/nn*,

Artistic Photography
A+/nn*

2.48

2.77

2.74
2.81
2.7

Painting

total

2.47 professionals

2.52
2.47
2.26

Sculpture amateurs

neither nor

1 2 3 4 5

Among individuals who at least occasionally participate in
guided tours featuring artistic photography, 80.3% have
expectations that align with those for guided tours in the
fields of painting/sculpture.

In the analysis of guided tours,
only individuals who at least
occasionally participate in guided
tours at exhibitions featuring
artistic photographywere
considered. As a result, the
"neither nor" group included only
20 cases, and therefore, this group
was completely excluded from
further analyses.

The primaryreason for
participating in guided toursisto
learn more about the background
of the artworks/photographs.
Another significant reason,
particularly for female
professionals, is to gain insight
into the personality of the
artist/photographer. Additionally,
hearing special stories about the
artworks is predominantly
important to the majority.
However, making contact with
other participants during guided
toursis generally considered
unimportant.

4.28
4.20

A+/P*

A+/P*

professionals

amateurs
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Negative aspects and effects of guided tours

Negative aspects of guided tours

Guided tours often take place at

inconvenient times for me.

Guided tours usually last too long for me.

During guided tours, | am often
overwhelmed with information.

Guided tours are often too boring for me.

| want to experience photographic art
without the interpretations of others.

| don't wantto be influenced by a guided
tour when experiencing artin an
exhibition.

Guided tours are often too didactic for
me.

| find the presence of other participants
during a guided tour disruptive.

Effects of guided tours

Through the explanations during guided
tours, | usually get better access to the
photographs.

| can better remember exhibitions in which
| participated in a guided tour.

| can better remember individual
photographs from exhibitions in which |
participated in a guided tour.

After explanations during guided tours, |
often perceive photographs as more
artistic.

| often like photographs better after
explanations during guided tours.

3.05

professionals

amateurs

A+/pP*

3.4

2.51 A+/P*

3.19

2.64
2.98

professionals

amateurs

A+/pP*

Only a very small number of
respondents experience negative
effects in connection with guided
tours. The most common issue is
that tours are scheduled at
inconvenient times, but even this
applies only to 24.3% rather and
6.4% very much. The least
disturbing aspectis the presence
of other participants during a
guided tour.

Both professionals and amateurs
predominantly experience guided
tour explanations as helping them
gain a better understanding of the
photographs. Amateurs, in
particular, tend to remember both
the exhibition as awhole and
individual photographs better
after attending a guided tour.
Overall, amateurs benefit more
from guided tours than
professionals.
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Types of participants in guided tours

Cluster analysis participant types for guided tours

Cluster 1:
Curious Art

Explorers

Cluster 2:
Reserved Art

Skeptics
Cluster 3:
Reflective Art
Experts

Participant types for guided tours

Cluster 1: Curious
Art Explorers, 31.6%,
Cluster 3: Reflective of which 40.4% are
Art Experts, 39.1%, of professionals, 54.1%
which 61.5% are are amateurs, and
professionals, 37.0% 5.5% are from the
are amateurs, and "neither nor" group.
1.5% are from the
"neither nor" group.
Cluster 2: Reserved
Art Skeptics, 29.3%, of
which 38.6% are
professionals, 48.5%
are amateurs, and
12.9% are from the
"neither nor" group.

Cluster 1: Curious Art Explorers

This cluster is characterized by a high interest in artistic
photography and guided tours. Members of this group view
guided tours as a valuable opportunity to deepen their knowledge
and enhance their art experience. Theyregularly participate in
guided tours and find them enriching.

Cluster 2: Reserved Art Skeptics

Members show little interest in artistic photography and in guided
tours. They rarely participate in guided tours and perceive them
as only somewhat informative or enriching.

Cluster 3: Reflective Art Experts

Members of this group have a very high interest in artistic
photography and use guided tours strategically to deepen their
knowledge and gain inspiration. Despite a moderate rejection of
certain aspects, they value guided tours as a valuable source of
information and reflection.
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Information at exhibitions

Preference for group tour vs. audio guide Preference if no group tour is offered

48.2%

Group tour Audio guide Neither

On average, a free audio guide is used rather infrequently
(M=2.62,SD =1.21). 7.2% use it always,

and 22.1% never useit. A paid audio guideis used
significantly less frequently (M =1.96,SD = 1.03): t(460) =
16.24*, Cohen’s d = 0.76 (medium effect). 43.2% never
use it, and only 8.2% use it frequently or always.

Audio guide Brochure, written Neither
information

Ifthere were no group tours, 41.4% would use an audio

Group tours (48.2%) are clearly preferred over an audio guide, compared to 49.9% who would prefer a brochure
guide (27.8%). 24.1% would use neither. or written information. 8.7% would use neither.

Own photography exhibitions

Own photography exhibtions
84.2%

professionals

amateurs
0% 25% 50% 75% 100%

Among professionals, 84.2% also displaytheir own photographs at exhibitions, while among amateurs, itis only 54.6%.

Among the amateurs who display their own photographs at exhibitions, 3.6% arein the under-50 age group, 17.9% are
in the 50-59 age group, 48.2% are in the 60-69 age group, and 30.4% are in the over-70 age group. 87.5% of exhibiting
amateurs are members of a photography club, while 12.5% are not members.

Number of phot. exhibitions since January 1, 2022 27.1% of professionals had more than
four exhibitions since January 1,2022,
27.1% over aperiod of about three years,
17.0% compared to 17% of amateurs.
Amateurs most commonly had 3
11.8% exhibitions in this period.
13.4%

more than 4

10.0%

professionals

amateurs
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Expectations for one‘s own photography exhibitions

Expectations for one's own photography exhibitions

It isimportant to me that the photographs in
my exhibition trigger an emotional response...

| want the photographsin my exhibitions to
reach a broad audience.

It isimportant to me that my photos spark
discussions or reflections on specific topics.

| present my photographs to showcase my
skills and creative potential.

It is important to me that my exhibition is
covered in public media.

It isimportant to me that my exhibition is
covered in specific photography media.

It is important to me that my exhibitions are
seen by professionals in the photography...

Showing my photos should help me build a
network of contacts.

| want to gain recognition in the photography
community of professionals through my...

| use my exhibitions as a platform to acquire
future assignments and projects.

It isimportant for me to sell photographs at
my exhibitions.

| want to gain recognition in the photography
community of amateurs through my...

For me, itis important to sell my photography
books at my exhibitions.

4.23
3.99 P+/A*

4.22
396 P+/A*

4.11
346 P+/A*

3.61 *
3.86 P/A+

3.98
2.92 P+/A*

3.86
2.67 P+/A*

3.84
P+/A*
3.61
291 py/px
3.48
P+/A*
3.25
P+/A*
2.92

P+/A*
professionals

344 P/A+*

amateurs
2.58

P+/A*

Factors for evaluating one‘s own photography exhibitions

For both professionals and
amateurs, the most significant
aspect of an exhibition is
triggering an emotional response
in the visitors and reaching a
broad audience with the
photographs. Overall,
expectations for exhibitions are
generally higher among
professionals than amateurs.
Onlyintwo casesis it the other
way around. For amateurs, itis
somewhat more important to
showcase their creative potential
through exhibitions and to gain
recognition in the amateur
photography community.

For many professionals,
exhibitions also have a functional
aspect: attracting attention,
networking, acquiring
assignments, and selling
photographs. However, there are
significant differences among
professionals. For 45.9% of
professionals, acquiring
assignments is somewhat or very
important, while for 29.5%, itis
somewhat or very unimportant.
For 33% of professionals, selling
photographs at exhibitions is
somewhat or very important,
while for 39.5%, it is somewhat or
very unimportant.

Factor 1 (35.81% of variance): Commercial and media objectives. Cronbach’s alpha = 0.85
This factor includes items related to the sale and media visibility of exhibitions.

o "Itis important to me to sell my photobooks at my exhibitions."

° "Itis important to me to sell photographs at my exhibitions."

° "Itis important to me that specialized photography media report on my exhibition."

° "Itis important to me that public mediareport on my exhibition."

Factor 2 (33.75% of variance): Networking and recognition. Cronbach’s alpha =0.75

This factor captures the social and career-related motives for participating in photography exhibitions.

° "Showing my photos should help me build a network of contacts."

° "l use my exhibitions as a platform to acquire future commissions and projects."

° "l want to gain recognition in the professional photography community through my exhibitions."
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Types of participants in one‘s own photography exhibitions

Cluster 1: Ambitious
artists

Cluster 2: Independent
artists

Cluster 3: Strategic
artists

Cluster analysis: Types in own photography exhibitions

Types in own photography exhibitions

Cluster 3: Strategic
artists, 47.6%,
consisting of 89.6%
professionals and
10.4% amateurs.

Cluster 1: Ambitious
artists, 26.2%,
consisting of 26,2%
professionals and
83,8% amateurs.

Cluster 2:
Independent artists,
26.2%, consisting of
51,4% professionals
and 48,6% amateurs.

Cluster 1: Ambitious artists

This cluster is characterized by a moderate interest in networking
as well as commercial and media-related goals. The members
want to present their works to a broad audience, gain recognition
in the amateur community, and showcase their own skills.

Cluster 2: Independent artists

This clusterincludes both professionals and amateurs, who
overall show little interest in recognition, networking, as well as
commercial and media objectives. Members of this group are
rather reserved in self-promotion and present their work primarily
out of personal motivation.

Cluster 3: Strategic artists

This cluster consists almost exclusively of professional
photographers who actively work to make their photographs
known through media presence, networking, and emotionally
impactful content. Members combine artistic ambition with
strategic self-marketing to achieve both recognition and financial
success.
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Summary

The present study examines the behavior, preferences, and expectations of visitors to photography
exhibitions. Based on an online survey, professionals, amateurs, and a "neither" group were analyzed
regarding their frequency of visits, interests, and motivations.

Professionals visit photography exhibitions most frequently and prefer professional formats. Amateurs also
show interestin amateur exhibitions that align with their own photographic interests. Within this group,
photography club members are particularly active visitors. In contrast, the "neither" group shows little
interestin photography exhibitions.

The results emphasize the diversity of expectations and behaviors in photography exhibitions.
Professionals and amateurs value photography exhibitions as a source of artistic inspiration and are
particularly interested in the stories behind the images, suggesting a deeper engagement with the content.
Additionally, amateurs perceive exhibitions more as an opportunity for relaxation and entertainment,
indicating leisure-related expectations. Women among professionals, as well as amateurs in general, are
more likely to seek emotional engagement through exhibitions. Professionals, on the otherhand, place
greater importance on reflection and a clear message, underscoring their content-oriented approach.

Based on the data, four visitortypes were identified:

* Occasional enjoymentvisitors: Visit exhibitions occasionally and prefer entertaining formats. Show high
interestin artistic photography and artistic inspiration.

Reflective frequent visitors: Frequentvisitors with extensive knowledge of artistic photography.
Interested in critical reflection on photographic themes and artistic inspiration.

Sophisticated professional viewers: Professionals focusing on thematically relevant, professional
formats. Low interestin entertainment-oriented and amateur exhibitions.

* Distant infrequent visitors: Individuals with little interest in artistic photography and exhibitions.

Guided tours are used by professionals and amateurs to gain deeper insights. They are particularly
interested in the artistic background, the photographers, and the stories behind the images. Amateurs
benefitthe most, as they tend to recall specific photographs and the overall exhibition better afterward. For
both groups, guided tours enhance accessibility to the works.

Additionally, three participanttypes in guided tours were identified: curious art explorers, who actively
engage with and find value in guided tours; reserved art skeptics, who perceive guided tours as largely
irrelevant; and reflective art experts, who use guided tours strategically to expand their knowledge.

The findings on photography exhibitions featuring personal works reveal clear differences between
professionals and amateurs. Both groups seek to evoke emotional reactions from the audience and gain
visibility, with these aspects being more importantfor professionals. Additionally, professionals use
exhibitions strategically for networking, commissions, and sales, depending on their specialization. In
contrast, amateurs focus on gaining recognition within their community and showcasing their creative
potential, reflecting personaldevelopment and social appreciation.

Three types of exhibitors were identified: Ambitious Artists: Primarily amateurs who presenttheir work but
do not pursue commercial goals. Independent Artists: Artists with strong self-motivation and personal
artistic expression. Strategic Artists: Mainly professionals who use exhibitions purposefully for their careers
and networking.
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